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A s the APMP and the host

city of New Orleans prepare

for the Annual APMP

Conference (2006), we encourage

you to prepare yourself to attend

this 17th Annual Conference and

Exhibits event. The conference will

be held in New Orleans May 23-26,

2006, at the Sheraton New Orleans.

The conference theme is “Lessons

Learned from Lagniappe: Proposing

Extra Value to Gain and Keep

Customers.” Lagniappe, pronounced

“lan–YAP,” is a Creole (Louisiana

French) word for providing the

customer with a little extra benefit,

unexpected, and at no charge. The

theme celebrates the Creole culture

of New Orleans and reflects our

goal to have conference presenta-

tions that describe how your

proposals can better showcase the

benefits of your product/service to

prospective and current customers.

Our conference preparation has

included the following activities:

■ Two featured speakers have been

scheduled to speak at morning

conference sessions: Martin

Andelman, President, The 4th

Floor LLC; and Dr. Tom Sant,

founder of the Sant Corporation

and an APMP Fellow. Both 

are book authors.

Mr. Andelman wrote RFP

Nation. Dr. Sant wrote

Persuasive Business Proposals:

Writing to Win Customers,

Clients, and Contracts, and will

have his new book, The Giants

of Sales, published this March.
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“Lessons Learned from Lagniappe:
Proposing Extra Value to Gain and Keep Customers.”
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