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Beyond Words

Crafting Proposals—from Covers to Compliance—
that Win Hearts (and Contracts)



NATASHA ADAMS | PARTNER

703.655.9984
natasha@wickedpoint.com

SHELI SANDELL | PARTNER

703.585.6476
sheli@wickedpoint.com

ABOUT US

» Careers dedicated to most aspects of proposal development

» Decades leading large geographically dispersed proposal organizations

Established/redesigned effective proposal development and
production processes

Oversaw compliance and quality reviews
Provided staff training and mentoring
Developed automation tools

Supported technology integration and adoption

 Certified Lean Six Sigma Green Belts

WHAT WE DO

* MS Word templates & automation

» Graphics and desktop publishing training v
» Bid operations process & tools assessments \ /

« MS SharePoint consulting

WICKED
POINT
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ne power of first impressions

ne influence of visual storytelling

ne impact of confidence in compliance



Prerequisites

V] Relationship with the customer
V] Viable offering/solution
vl Competitively price

vl Compliant proposal

Easy to Understand

Evident Compliance

Easy to Evaluate

Attractive
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01: the power of first impressions

the power of first impressions the influence of visual storytelling the impact of confidence in compliance



Considerations (in no particular order)

e Submission structure

* Volume of text vs graphics
* Colors

* Spacing

* Symmetry

* Fonts

* Consistency (colors, fonts, styles, etc.)
e Continuity (consistent thematic elements throughout)

the power of first impressions the influence of visual storytelling the impact of confidence in compliance



Covers

 Reflect customer/topic
* Adhere to your identity/brand
* Include required information

the power of first impressions the influence of visual storytelling the impact of confidence in compliance



Proposal to Provide Military Personnel
Seruices to Aherdeen Proving Ground

W91ZLK-07-R-0027

RE R
DepartmentofState  mass, <
Bureau of Consular Affairs |
Passport Card Stock and

Submitted to:
ACA Aberdeen Proving Ground W91ZLK
KO Directorate of Contracting

4118 Susquehanna Avenue

Aberdeen Proving Ground, MD 21005

A ‘ Volume Il - Technical Proposal

Printer Supply

Submitted by:
Technology Consulting, Inc.
5432 Any Street West
Towmsville, State 54321
www.website.com

Submitted to:
itted on: US. Department of State

Submitted on:

June 7,2024 Office of Acquisition Management

1701 N. Fort Myer Drive, Room 200
&@J technology

Arlington, VA 22209
consulting Submitted by
Technology Consulting, Inc.

5432 Any Street West
Townsville, State 54321
www.website.com

vn I“m e I Submitted on:
E June 7,2024
Technical

COPY

UNITED STATES DEPARTMENT OF STATE
PASSsysemuaia

ohson UnTod Satos, Can
R S LD D

T

IPUSAC1234567
5001013417032

TRAVELTHEWORL
k((‘\/ technology
consulting
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United States Office of Personnel Management
Training and Management Assistance (TMA)
Customized Human Capital Solutions Key Service Area

RFP #0PM049-06-R-0022
Technical Proposal Volume
ORIGINAL

Submitted by:
Technology Consulting, Inc.
5432 Any Street West
Townsville, State 54321
www.website.com
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INFORMATION TECHNOLOGY SOLUTIONS

THAT WORK FOR YOUR BUSINESS

Solicitation Number: NOLA-2024-0605

Covers

Phase Il — Volume Il
Staffing Plan and Past Performance

* Reflect customer/topic
» Adhere to your identity/brand
* Include required information

Submitted by:

Technology Consulting, Inc.

5432 Any Street West, Townsville, State 54321
Tel 555.543.5432

Fax 555.543.5433.

CAGE: 12AB3
DUNS: 123456789

www.technology.com

simplifying IT

Submitted to:

Lorem ipsum dolor sit amet,
Consec tetuer adipiscing elit,

Sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna
aliquam.

June 6, 2024

& technology
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Template

* White space

Loremipsum dolor sit amet

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit. Maecenas porttitor congue
massa. Fusce posuere, magna sed pulvinar
ultricies, purus lectus malesuada libero, sit
amet commodo magna eros quis urna.
Nunc viverra imperdiet enim. Fusce est.
Vivamus a tellus. Pellentesque habitant
morbi tristique senectus et netus et
malesuada fames ac turpis egestas. Proin
pharetra nonummy pede. Mauris et orci.
Aenean nec lorem.

In porttitor. Donec laoreet nonummy augue.

Suspendisse dui purus, scelerisque at,
vulputate vitae, pretium mattis, nunc.

Loremipsum dolor sit amet

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit. Maecenas porttitor congue
massa. Fusce posuere, magna sed pulvinar
ultricies, purus lectus malesuada libero, sit
amet commodo magna eros quis urna.
Nunc viverra imperdiet enim. Fusce est.

Vivamus a tellus. Pellentesque habitant
morbi tristique senectus et netus et
malesuada fames ac turpis egestas. Proin
pharetra nonummy pede. Mauris et orci.
Aenean nec lorem.

In porttitor. Donec laoreet nonummy augue.
Suspendisse dui purus, scelerisque at,
vulputate vitae, pretium mattis, nunc.

Tip: don’t place two spaces after a period.

Loremipsum dolor sit amet

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit. Maecenas porttitor congue
massa. Fusce posuere, magna sed pulvinar
ultricies, purus lectus malesuada libero, sit
amet commodo magna eros quis urna.
Nunc viverra imperdiet enim. Fusce est.

Vivamus a tellus. Pellentesque habitant
morbi tristique senectus et netus et
malesuada fames

ac turpis egestas. Aliquam erat
Proin pharetra Volutpat. Sed at
nonummy pede. lorem in nunc
Mauris et orci. porta tristique.
Aenean nec lorem. Proin nec augue.

In porttitor. Donec laoreet nonummy augue.
Suspendisse dui purus, scelerisque at,
vulputate vitae, pretium mattis, nunc.

the power of first impressions the influence of visual storytelling the impact of confidence in compliance



Template

* White space

* Fonts (face, size, color, etc.)
— appealing
— legible/easy to read
— reinforce brand identity
— accessible
— limited number

'i(ﬁ technology

Pellentesque habitant maorbi tristigue senectus et netus et malesuada fames ac turpis egestas. Nunc ac
magna. Maecenas odio dolor, vulputate vel, auctor ac, accumsan id, felis. Pellentesque cursus sagittis
felis. Pellentesque porttitor, velit lacinia egestas auctor, diam eros tempus arcu, nec vulputate augue
magna vel risus. Cras non magna vel ante adipiscing rhoncus.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Maecenas porttitor congue massa. Fusce
posuere, magna sed pulvinar ultricies, purus lectus malesuada libero, sit amet commodeo magna eros
quis urna. Nunc viverra imperdiet enim. Fusce est. Vivamus a tellus. Pellentesque habitant morhi
tristique senectus et netus et malesuada fames ac turpis egestos. Proin pharetra nonummy pede.

2.2 Mauris et orci. Aenean nec lorem. In porttitor.

Daonec laoreet nonummy augue. Suspendisse dui purus, scelerisque at, vulputate vitae, pretium mattis,
nunc. Mauris eget negue at sem venenatis eleifend. Ut nonummy. Fusce aliguet pede non pede.

3 Suspendisse dapibus lorem pellentesque magna.

Integer nulla. Donec blandit feugiat ligula. Donec hendrerit, felis et imperdiet euismod, purus ipsum
pretium metus, in lacinia nulla nisl eget sapien. Donec ut est in lectus consequat consequat. Etiam
eget dui. Aliqguam erat volutpat. Sed at lorem in nunc porta tristique. Proin nec augue. Quisque aliquam
tempor magna. Pellentesque habitant morbi tristigue senectus et netus et malezuada fames ac turpis

egestas. Nunc ac magna. Maecenas odio dolor, vulputate vel, ouctor ac, accumsan id, felis. Pellentesgue
cursus sagittis felis. Pellentesgue porttitor, velit lacinia egestas auctor, diam eros tempus arcu, nec
vulputate augue magna vel risus. Cras non magna vel ante adipiscing rhoncus.

Vivanmus a mi. Morel NEQUE.

Aliguam erat volutpat. Integer ultrices lobortis eros. Pellentesque habitant morbi tristigue senectus et
netus et malesuada fames ac turpis egestas. Proin semper, ante vitae sollicitudin posuere, metus guam
iaculis nibh, vitae scelerisque nunc massa eget paede. Sed velit urna, interdum vel, ultricies vel, faucibus
at, quam. Donec elit est, consectetuer eget, consequat quis, tempus quis, wisi.

the power of first impressions the influence of visual storytelling the impact of confidence in compliance
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nibh, vitae scelerisgue nunc massa eget pede. Sed velit urna, interdum vel, ultricies vel, faucibus at,
guam. Donec elit est, consectetuer eget, consequat guis, tempus quis, wisi.

In in nunc. Class aptent taciti sociosqu ad litora torquent per conubia nostra, per inceptos hymenaeos.
Donec ullamcorper fringilla eros. Fusce in sapien eu purus dapibus commodo. Cum sociis natoque
penatibus et magnis dis parturient montes, nascetur ridiculus mus. Cras faucibus condimentum odio.

Sed ac ligula. Aliguam at eros. Etiam at ligula et tellus ullamcorper ultrices. In fermentum, lorem non
cursus porttitor, diam urna accumsan lacus, sed interdum wisi nibh nec nisl.

* White space

of Fortune 500

companies use

* Fonts

20K

miles of

subsea Niber

* Page elements
— company identity
— messa g| ng Figure 1. Mauris eget neque at sem venenatis clefend.

Ut tincidunt volutpat urna. Mauris eleifend nulla eget mauris. Sed cursus quam id felis. Curabitur

of combatant

ands use

posuere guam vel nibh. Cras dapibus dapibus nisl. Vestibulum guis dolor a felis congue vehicula.
Maecenas pede purus, tristigue ac, tempus eget, egestas quis, mauris. Curabitur non eros. Nullam
hendrerit bibendum justo. Fusce iaculis, est quis lacinia pretium, pede metus molestie lacus, at gravida
wisi ante at libere.

Quisgque ornare placerat risus. Ut molestie magna at mi. Integer .

aliquet mauris et nibh. Ut mattis ligula posuere velit. Nunc Do 5 e.elnonu -
L 3 N o N ) K o augue. Suspendisse dui purus,

sagittis. Curabitur varius fringilla nisl. Duis pretium mi evismod scelerisque at, vulputate vitae,

erat. Maecenas id augue. Nam vulputate. Duis a guam non pretium mattis, nunc. Mauris eget
negue lobortis malesuada. neque at sem venenatis eleifend.

Mauris et orci. Aenean nec lorem. In porttitor. Donec laoreet nonummy augue. Suspendisse dui purus,
scelerisque at, vulputate vitae, pretium mattis, nunc. Mauris eget neque at sem venenatis eleifend. Ut
nonummy. Fusce aliquet pede non pede.

the power of first impressions the influence of visual storytelling the impact of confidence in compliance



Template

* White space
* Fonts
* Page elements

* Structure
— margins
— headings
— layout

the power of first impressions
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Suspendisse dapibus lorem pellentesque magna.
Integer nulla. Donec blandit feugiat ligula. Donec
hendrerit, felis et imperdiet euismed, purus
ipsum pretium metus, in lacinia nulla nisl eget
zapien. Donec ut est in lectus consequat
consequat. Etiam eget dui. Aliquam erat volutpat.
Sed at lorem in nunc porta tristique. Proin nec
augue. Quisque aliguam tempor magna.
Pellentesgque habitant morbi tristique senectus et
netus et malesuada fames ac turpis egestas. Nunc
ac magna. Maecenas odio dolor, vulputate vel,
auctor ac, accumsan id, felis. Pellentesque cursus
sagittis felis. Pellentesgue porttitor, velit lacinia
egestas auctor, diam eros tempus arcu, nec
vulputate augue magna vel risus. Cras non magna
vel ante adipiscing rhoncus.

Vivamus a mi. Morbi neque.

Aliquam erat volutpat. Integer ultrices lobortis
eros. Pellentesgue habitant morbi tristique
senectus et netus et malesuada fames ac turpis
egestas. Proin semper, ante vitae sollicitudin
posuere, metus quam iaculis nibh, vitae
scelerisgue nunc massa eget pede. Sed velit urna,
interdum vel, ultricies vel, faucibus at, quam.
Donec elit est, consectetuer eget, consequat quis,
tempus quis, wisi.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit. Maecenas porttitor congue massa.
Fusce posuere, magna sed pulvinar ultricies,
purus lectus malesuada libero, sit amet commodo
magna eros guis urna. Nunc viverra imperdiet
enim. Fusce est. Vivamus a tellus. Pellentesque
habitant morbi tristique senectus et netus et
malesuada fames ac turpis egestas. Proin
pharetra nonummy pede. Mauris et orci. Aenean
nec lorem.

In porttitor. Donec laoreet nonummy augue.
Suspendisse dui purus, scelerisque at, vulputate
vitae, pretium mattis, nunc. Mauris eget negue at
sem venenatis eleifend. Ut nonummy. Fusce

aliquet pede non pede. Suspendisse dapibus
lorem pellentesque magna. Integer nulla. Donec
blandit feugiat ligula. Donec hendrerit, felis et
imperdiet euismod, purus ipsum pretium metus,
in lacinia nulla nisl eget sapien.

Donec ut est in lectus consequat consequat.
Etiam eget dui. Aliguam erat volutpat. Sed at
lorem in nunc porta tristique. Proin nec augue.
Quisque aliquam tempor magna. Pellentesque
habitant morbi tristique senectus et netus et
malesuada fames ac turpis egestas. Nunc ac
magna. Maecenas odio dolor, vulputate vel,
auctor ac, accumsan id, felis. Pellentesque cursus
zagittis felis. Lorem ipsum dolor sit amet,
consectetuer adipiscing elit. Maecenas porttitor
congue massa. Fusce posuere, magna sed
pulvinar ultricies, purus lectus malesuada libero,
sit amet commeodo magna eros guis urna. Munc
viverra imperdiet enim. Fusce est. Vivamus a
tellus. Pellentesque habitant morbi tristique
senectus et netus et malesuada fames ac turpis
egestas. Proin pharetra nonummy pede.

Mauris et orci.

Aenean nec lorem. In porttitor. Donec laoreet
nonummy augue. Suspendisse dui purus,
scelerisgue at, vulputate vitae, pretium mattis,
nunc. Mauris eget neque at sem wvenenatis
eleifend. Ut nonummy. Fusce aliguet pede non
pede.

Suspendisse dapibus lorem pellentesque magna.
Integer nulla. Donec blandit feugiat ligula. Donec
hendrerit, felis et imperdiet evismod, purus
ipsum pretium metus, in lacinia nulla nisl eget
zapien. Donec ut est in lectus consequat
consequat. Etiam eget dui. Aliqguam erat volutpat.

Sed at lorem in nunc porta tristigue. Proin nec
augue. Quisque aliguam tempor magna.
Pellentesgque habitant morbi tristique senectus et
netus et malesuada fames ac turpis egestas. Munc
ac magna.

the influence of visual storytelling
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* Tabs

“ Lorem ipsum dolor sit amet,
consectetuer adipiscing elit.
Maecenas porttitor congue massa.
Fusce posuere, magna sed pulvinar
ultricies, purus lectus malesuada
libero, sit amet commodo magna
eros quis urna. Proin pharetra
nonummy pede.”

Mauris et orci. Aenean nec lorem.

THEME STATEMENT
GOES HERE

./ technology
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Bookmark
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Anchors for Storytelling

* Theme statements

* Solution graphics (including their action captions)
* Introductions/summaries

* Benefit/feature tables

* Relevant experience and Past Performance

* Risk management

* Ghosting

* Compliance indicators

the power of firstimpressions the influence of visual storytelling the impact of confidence in compliance



Graphics

* To enhance audience comprehension (“a picture is worth a thousand words®)
— to present our ideas more efficiently
— to accommodate visual learners

* Generate interest
— to break up chunks of text
— to make our proposals more memorable

* Emphasize/prove main point (forceful, convincing)
* Convey certain points where text will fail
* Condense information and optimize space

* Reinforce your brand (credibility)

the power of firstimpressions the influence of visual storytelling the impact of confidence in compliance



Graphics (cont.)

Visuals are processed ~60,000 faster in the brain than text*

65% 65%

Are Visual Learners

Are Visual Learners

* Sources: 3M Corporation and Zabisco
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Graphics (cont.)

Visuals are processed ~60,000 faster in the brain than text*

Torottoeotrran

65% of people are visual learners

* Sources: 3M Corporation and Zabisco
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Graphics (cont.)

Visuals are processed ~60,000 faster in the brain than text*

R
Ly O salzia (el (0 %65

* Sources: 3M Corporation and Zabisco
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Graphics: From High-Level to Detail

component 5
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Graphics: From High-Level to Detail

COMPONENT 1

Lorem ipsum dolor sit amet, consectetuer adipiscing elit.

Maecenas porttitor congue massa. Fusce posuere, magna sed pulvinar ultricies,
purus lectus malesuada libero, sit amet commodo magna eros quis urna. Nunc
viverra imperdiet enim. Fusce est. Vivamus a tellus. Pellentesque habitant morbi
tristique senectus et netus et malesuada fames ac turpis egestas. Proin pharetra
nonummy pede.

Mauris et orci. Aenean nec lorem. In porttitor. Donec laoreet nonummy augue.
Suspendisse dui purus, scelerisque at, vulputate vitae, pretium mattis, nunc.
Mauris eget neque at sem venenatis eleifend. Ut nonummy. Fusce aliquet pede
non pede. Suspendisse dapibus lorem pellentesque magna. Integer nulla. Donec
blandit feugiat ligula. Donec hendrerit, felis et imperdiet euismod, purus ipsum
pretium metus, in lacinia nulla nisl eget sapien.

70K

miles of 9 9 ?
intercity fiber 9 9)
20K 9 9

miles of Q 9)

subsea fiber

JYYMAEVH

002.NOLA24

the power of firstimpressions the influence of visual storytelling the impact of confidence in compliance



Graphics: What Is Important?

Total disaster events by type: 1980-1999 vs. 2000-2019

s B & & NP N

Drought  Earthquake Extreme Flood Landslide Mass Storm Volcanic Wildfire
temperature mni.éwr}ent activity

)

1980

- W@ 1099

o o
2019

https://blog.augurisk.com/un-climate-related-disasters-have-doubled-in-the-21st-century/
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2000-2019 Disasters (by type)

7% 22% 21%

* Number of occurrences Saggtrilion, st soebiir SeiEhCliery
e Economic losses 5 @ @ w i®
* Number of deaths - e e e

Recorded economic losses (USS)

44% 28% s

42,564
3?6 238 102 .

3 ) 2 54 2,043 5§2 @ % & @ @ (::h r v: ‘10461[‘ &

H E .
vad =z M &_’3 “ A S
—— B’ o0 ——

o Drought

Landslide
Flood Storm Earthquake Extreme Landslide Drought Wildfire Volcanic Mass Volcanic activity
temperature activity mo&en’}em Mass movement

Iy

Occurrences Total number of deaths
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2000-2019 Disasters (by type)
 Number of occurrences

* Economic losses

* Number of deaths

Flood 3,254
Storm I 2 043

Earthquake 552
Drought 432
Wildfire 376
Extreme Temperatures 338
Landslide 238
Volcanic Activity 102 Occurrences
Mass Movement (dry) 13
0 500 1,000 1,500 2,000 2,500 3,000 3,500
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Volcanic Activity

Mass Movement (dry)

Flood

Storm

Earthquake

Drought

Wildfire

Extreme Temperatures
Landslide

Volcanic Activity

Mass Movement (dry)

1,390
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636
128
93
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Recorded economic
losses (Billion USD)
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Graphics: What Is Important?

Billion-dollar disasters of 2017 in the US

ND, SD. and MT
Western grr?:gz f
wildfires P ;g Upper Midwest
Summer-fall severe weather

June

California :
flooding :
March Mldwes:: i Midwest tornado
5 Wja S ~ outbreak
lune s, ‘ _______ March
Central severe 4 . Central tornado
weather ---- outbreak
$9.4B Moy Missouri and March
Arkansas flooding
April Southern Southeast
i ks tornado freeze
Northern outbreak
California fires Southeastsevere g Jepoary
October weather . A i Hurricane
March --- Maria
September
Hurricane
Harvey Hurricane
August {tma
September

Sources: NOAA, Ball State University Center for
Business and Economic Research (for Harvey),
Reuters (for Maria), and CorelLogic (for Irma)
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Graphics: What Is Important?

Harvey
27

trillion gallons

Hurricane Harvey dumped somewhere between 24 and 34 trillion gallons on Texas and Louisiana. | Javier Zarracina,

the power of first impressions the influence of visual storytelling the impact of confidence in compliance



Charles Minard’s Graph of Napoleon’s Russian Campaign of 1812
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Graphics: Continuity
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* Legibility & resolution
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* Legends

* Flowchart issues

* Bar chart axis gimmicks

* Metaphors
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Client and/or Leadership Quotes

c tec:rh‘n_pllogy

ipsum pretium metus, in lacinia nulla nisl eget sapien. Donec ut
est in lectus consequat consequat. Etiam eget dui. Aliquam erat
volutpat. Sed at lorem in nunc porta tristique.

e Proin nec augue. Quisque aliquam tempor magna.
Pellentesque habitant morbi tristique senectus et netus et

malesuada fames ac turpis egestas.

e Nunc ac magna. Maecenas odio dolor, vulputate vel, auctor
ac, accumsan id, felis. Pellentesque cursus sagittis felis.

e Pellentesque porttitor, velit lacinia egestas auctor, diam
eros tempus arcu, nec vulputate augue magna vel risus.
Cras non magna vel ante adipiscing rhoncus. Vivamus a mi.
Morbi neque. Aliquam erat volutpat. Integer ultrices

lobortis eros.

Pellentesque habitant morbi tristique senectus et netus et

Proin nec augue. Quisque aliquam te

> rhoncus

vel ante adip

RFP # NOLA-202

S Non magna

“Lorem ipsum dolor sit amet,
consectetuer adipiscing elit.
Maecenas porttitor congue

massa. Fusce posuere, magna
sed pulvinar ultricies, purus
lectus malesuada libero, sit
amet commodo magna eros
quis urna.”

— Loren Black
Contracting Officer
Agency ABC

malesuada fames ac turpis egestas. Proin semper, ante vitae

sollicitudin posuere, metus quam iaculis nibh, vitae scelerisque nunc massa eget pede. Sed velit urna,
interdum vel, ultricies vel, faucibus at, quam. Donec elit est, consectetuer eget, consequat quis, tempus
quis, wisi. In in nunc. Class aptent taciti sociosqu ad litora torquent per conubia nostra, per inceptos
hymenaeos. Donec ullamcorper fringilla eros. Fusce in sapien eu purus dapibus commodo. Cum sociis
natoque penatibus et magnis dis parturient montes, nascetur ridiculus mus. Cras faucibus condimentum

odio. Sed ac ligula. Aliquam at eros.

the power of firstimpressions

the influence of visual storytelling

Donec laoreet nonummy augue. Suspendisse dui purus,
scelerisque at, vulputate vitae, pretium mattis, nunc. Mauris OUR

mpor magna.

Proin nec augue. Quisque aliquam tempor

Cras non magna vel ante a rhoncus

1e at sem venenatis eleifend. Ut nonummy. Lorem PROMISE
or sit amet, consectetuer adipiscing elit. Maecenas
{fongue massa. Fusce posuere, magna sed pulvinar
|aurus lectus malesuada libero, sit amet commodo

|Bs quis urna. Nunc viverra imperdiet enim. Fusce est. consectetuer adipiscing elit.
it tellus. Pellentesque habitant morbi tristique senectus Maecenas porttitor congue

“Lorem ipsum dolor sit amet,

it malesuada fames ac turpis egestas. Proin pharetra massa. Fusce posuere, magna
|t pede. Mauris et orci. Aenean nec lorem. sed pulvinar ultricies, purus
lectus malesuada libero, sit
|br. Donec laoreet nonummy augue. Suspendisse dui amet commodo magna eros

ilerisque at, vulputate vitae, pretium mattis, nunc.
{iet neque at sem venenatis eleifend. Ut nonummy.
|uet pede non pede. Nunc viverra imperdiet enim. Integer nulla.”
|Vivamus a tellus. Pellentesque habitant morbi tristique
2t netus et malesuada fames ac turpis egestas. Proin
ronummy pede. Mauris et orci. Aenean nec lorem.

quis urna. Suspendisse dapibus
lorem pellentesque magna.

— Loren Black, President

{um dolor sit amet, consectetuer adipiscing elit. Maecenas porttitor congue massa. Fusce
magna sed pulvinar ultricies, purus lectus malesuada libero, sit amet commodo magna eros

Suspendisse dapibus lorem pellentesque magna. Integer nulla. Donec blandit feugiat ligula.
Indrerit, felis et imperdiet euismod, purus ipsum pretium metus, in lacinia nulla nisl eget sapien.
est in lectus consequat consequat. Etiam eget dui.

|laugue. Quisque aliguam tempor magna. Pellentesque habitant morbi tristique senectus et
inalesuada fames ac turpis egestas. Maecenas odio dolor, vulputate vel, auctor ac, accumsan id,
{intesque cursus sagittis felis. Pellentesque porttitor, velit lacinia egestas auctor, diam eros

‘cu, nec vulputate augue magna vel risus. Cras non magna vel ante adipiscing rhoncus. Donec

|, felis et imperdiet euismod, purus ipsum pretium metus, in lacinia nulla nisl eget sapien.Donec
|zctus consequat consequat. Etiam eget dui. Aliguam erat volutpat. Sed at lorem in nunc porta
Proin nec augue.Quisque aliguam tempor magna. Pellentesque habitant morbi tristique

et netus et malesuada fames ac turpis egestas. Nunc ac magna. Maecenas odio dolor,

| vel, auctor ac, accumsan id, felis. Pellentesque cursus sagittis felis.

{um dolor sit amet, consectetuer adipiscing elit. Maecenas porttitor congue massa. Fusce
magna sed pulvinar ultricies, purus lectus malesuada libero, sit amet commodo magna eros

Nunc viverra imperdiet enim. Fusce est. Vivamus a tellus. Pellentesque habitant morbi
lienectus et netus et malesuada fames ac turpis egestas. Proin pharetra nonummy pede. Mauris
[tnean nec lorem. In porttitor. Donec laoreet nonummy augue.

|ise dui purus, scelerisque at, vulputate vitae, pretium mattis, nunc. Mauris eget neque at sem
| eleifend. Ut nonummy. Fusce aliquet pede non pede. Suspendisse dapibus lorem pellentesque
|teger nulla. Donec blandit feugiat ligula. Donec hendrerit, felis et imperdiet euismod, purus

|ehno nsult age 1
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Highlights

'\(m technology

parttitor congue massa. Fusce posuere, magna sed pu
amet commodo magna eros quis urna.

Lorem ipsum dolor sit amet, consectetuer adipiscing e
posuere, magna sed pulvinar ultricies, purus lectus mg
quis urna. Nunc viverra imperdiet enim. Fusce est. Viv;
tristique senectus et netus et malesuada fames ac tur
et orci. Aenean nec lorem. In porttitor. Donec laoreet

Lorem ipsumn dolor sit amet, consectetuer adif

viverra imperdiet enim. Fusce est. Vivamus a t|

Suspendisse dui purus, scelerisque at, vulputate vitae,
venenatis eleifend. Ut nonummy. Fusce aliguet pede rf
magna. Integer nulla. Donec blandit feugiat ligula. Don
ipsum pretium metus, in lacinia nulla nisl eget sapien.
eget dui. Aliquam erat volutpat. 5ed at lorem in nunc g

Proin nec augue. Quisque aliguam tempor magna. Pel
netus et malesuada fames ac turpis egestas. Nunc ac
ac, accumsan id, felis. Pellentesque cursus sagittis felis
auctor, diam eros tempus arcu, nec vulputate augue m
rhoncus. Vivamus a mi. Morbi negue. Aliguam erat vo

Pellentesque habitant morbi tristigue senectus et nety
semper, ante vitae sollicitudin posuere, metus guam i
pede. Sed velit urna, interdum vel, ultricies vel, faucib
consequat guis, tempus quis, wisi. In in nunc. Class ap
nostra, per inceptos hymenaeos. Donec ullamcorper fi
commodo. Cum sociis natoque penatibus et magnis di
faucibus condimentum odic. Sed ac ligula. Aliguam at

k@ technology

Lorem ipsum dolor sit amet, co

posuere, magna sed pulvinar ult

quis urna. Nunc viverra imperdi
tristique senectus et netus et m

et orci. Aenean nec lorem. In po

Suspendisse dui purus, scelerisq

venenatis eleifend. Ut nonumm
magna. Integer nulla. Donec bla
ipsum pretium metus, in lacinia
eget dui. Aliquam erat volutpat.

INNOVATION. Proin n

tristique senectus et
odio dolor, vulputate

Pellentesque porttito
augue magna vel risus. Cras norn

Aliguam erat volutpat. Integer
netus et malesuada fames ac tu

iaculis nibh, vitae scelerisque nu

Sed velit urna, interdum vel, ultricies vel, faucibus at, quam. Donec elit est, consectetuer eget,
consequat quis, tempus quis, wisi. In in nunc. Class aptent taciti sociosqu ad litora torquent per conubia
nostra, per inceptos hymenaeos. Donec ullamcorper fringilla eros. Fusce in sapien eu purus dapibus
commodo. Cum sociis natogue penatibus et magnis dis parturient montes, nascetur ridiculus mus. Cras
faucibus condimentum odio. Sed ac ligula. Aliquam at eros.

Sed velit urna, interdum vel, ultricies vel, faucibus at, quam. Donec elit est, consectetuer eget,
consequat quis, tempus quis, wisi. In in nunc. Class aptent taciti sociosqu ad litora torquent per conubia
nostra, per inceptos hymenaeos. Donec ullamcorper fringilla eros. Fusce in sapien eu purus dapibus
commodo. Cum sociis natoque penatibus et magnis dis parturient montes, nascetur ridiculus mus. Cras
faucibus condimentum odio. Sed ac ligula. Aliguam at eros.

Etiam at ligula et tellus ullamcorper ultrices. In fermentum, lorem non cursus porttitor, diam urna
accumsan lacus, sed interdum wisi nibh nec nisl. Ut tincidunt volutpat urna. Mauris eleifend nulla eget
mauris. Sed cursus quam id felis. Curabitur posuere quam vel nibh. Cras dapibus dapibus nisl.
Vestibulum quis dolor a felis congue vehicula. Maecenas pede purus, tristique ac, tempus eget, egestas
quis, mauris. Curabitur non eros. Nullam hendrerit bibendum justo. Fusce iaculis, est quis lacinia
pretium, pede metus molestie lacus, at gravida wisi ante at libero.

Quisque ornare placerat risus. Ut molestie magna at mi. Integer aliquet mauris et nibh.
{J\} Ut mattis ligula posuere velit. Nunc sagittis. Curabitur varius fringilla nisl. Duis pretium
mi euismod erat. Maecenas id augue. Nam vulputate. Duis a quam non negue lobortis
malesuada. Praesent euismod. Donec nulla augue, venenatis scelerisque, dapibus a,
-\'NNOVAT'ON, consequat at, leo.

Pellentesque libero lectus, tristique ac, consectetuer sit amet, imperdiet ut, justo. Sed aliquam odio
vitae tortor. Proin hendrerit tempus arcu. In hac habitasse platea dictumst. Suspendisse potenti.
Vivamus vitae massa adipiscing est lacinia sodales. Donec metus massa, mollis vel, tempus placerat,
vestibulum condimentum, ligula. Nunc lacus metus, posuere eget, lacinia eu, varius quis, libero. Aliquam
nonummy adipiscing augue. Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Maecenas
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commodo. Cum sociis natogue penatibus et magnis dis parturient montes, nascetur ridiculus mus. Cras

faucibus condimentum odio. Sed ac ligula. Aliquam at eros.

Sed velit urna, interdum vel, ultricies vel, faucibus at, quam. Donec elit est, consectetuer eget,
consequat quis, tempus quis, wisi. In in nunc. Class aptent taciti sociosqu ad litora torquent per conubia
nostra, per inceptos hymenaeos. Donec ullamcorper fringilla eros. Fusce in sapien eu purus dapibus
commodo. Cum sociis natoaue penatibus et magnis dis parturient montes, nascetur ridiculus mus. Cras

at eros.

entum, lorem non cursus porttitor, diam urna
tincidunt volutpat urna. Mauris eleifend nulla eget
guam vel nibh. Cras dapibus dapibus nisl.

enas pede purus, tristique ac, tempus eget, egestas
Jibendum justo. Fusce iaculis, est quis lacinia

ante at libero.

molestie magna at mi. Integer aliquet mauris et nibh.
c sagittis. Curabitur varius fringilla nisl. Duis pretium
jue. Nam vulputate. Duis a quam non neque lobortis
nec nulla augue, venenatis scelerisque, dapibus a,

I sit amet, imperdiet ut, justo. Sed aliquam odio
jitasse platea dictumst. Suspendisse potenti.

Jonec metus massa, mollis vel, tempus placerat,
posuere eget, lacinia eu, varius quis, libero. Aliguam
imet, consectetuer adipiscing elit. Maecenas
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Compliance: Performance Metrics

5,347 Current Program
Surcharge-free cash ATMs
(October 2015 data)

= = N N w w :b ‘-b o o o o N N
(92 (@) (92 o Ul (@) (92 (@) u o Ul o (92 (@) (92
o o o o o o o o o o o o o o o
) P o o o o o o o o o o o o o o
State of CA
Surcharge-free 2,878 2,469
g MoneyPass ATM Locations Other ATM Locations

Access Points

= 6,799
( tecbf..‘fj’l._qu Proposed Surcharge-free Access Points

Above Current

P  Program by 1,452

4,292

Company ABC Proposed Surcharge-free Access Points
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B c-low Current Program by 1,055




Minimum
ACCOUNTS 500,000 Requirement 75,000,000 ANNUAL TRANSACTIONS

- )

5,346,320 State A Program 1 551,197,681

6,876,410 State A Program 2 194,970,229

1,491,000,000

6,000,000 State B Program 1

2,727,736 State B Program 2 636,284,421

2,027,096 state C Program 1 [} 73,305,922

969,113 State C Program 2 [l 131,875,424

consulting State C Program 3 I 46,518,188

C'technulugy
-

3,400,000 State B Program 3 692,000,000

State D Program 1 199,000,000

1,333,000

1,540,000 State D Program 2 150,700,000

. State E Program

479,000 86,000,000

280,000| |  State F Program || | 30,000,000
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Compliance: Past Performance

\(ﬁ technology

Tab E — Past Performance

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Maecenas porttitor congue massa. Fusce
posuere, magna sed pulvinar ultricies, purus lectus malesuada libero, sit amet commodo magna eros
Quis urna. Nunc viverra imperdiet enim. Fusce est. Vivamus a tellus. Pellentesque habitant morbi
tristigue senectus et netus et malesuada fames ac turpis egestas. Proin pharetra nonummy pede. Mauris
et orci. Aenean nec lorem. In porttitor. Donec laoreet nonummy augue.

Suspendisse dui purus, scelerisque at, vulputate vitae, pretium mattis, nunc. Mauris eget negue at sem
venenatis eleifend. Ut nonummy. Fusce aliquet pede non pede. Suspendisse dapibus lorem pellentesque
magna. Integer nulla. Donec blandit feugiat ligula. Donec hendrerit, felis et imperdiet evismod, purus
ipsum pretium metus, in lacinia nulla nisl eget sapien. Donec ut est in lectus consequat consequat. Etiam
eget dui. Aliguam erat volutpat. 5ed at lorem in nunc porta tristique.

Table E-1. Past Performance

PP Citation 1 PP Citation 2 PP Citation 3
Contact ABC Contract XYZ Contract DEF

Lerem ipsum dolor sit amet.

Maecenas porttitor Congue massa. [ ] [ ]

MNunc viverra imperdiet enim. Vivamus a tellus. [ ] ® [ ]
Fusce aliquet pede non pede. [ ] [ ] @
Quisque aliguam tempor magna. [ ] ®
Pellentesque cursus sagittis felis. [ ] [ ] [ ]

the power of firstimpressions the influence of visual storytelling the impact of confidence in compliance



Jane Smith — Project Manager

Donec lacreet nonummy augue. Suspendisse dui

e e purus, scelerisque at, vulputate vitae, pretium Jane Smith. PMP Key Personnel

‘ m [ ] mattis, nunc. Mauris eget neque at sem venenatis Project Manager
O I a n C e a I n eleifend. Ut nonummy. Lorem ipsum dolor sit amet,
o consectetuer adipiscing elit. Maecenas porttitor * Current Program Manager
congue massa. Fusce posuere, magna sed pulvinar * 10+ years of customer program experience
. . - * Over 16 years in IT

ultricies, purus lectus malesuada libero, sit amet
commaodo magna eros guis urna. Nunc viverra
imperdiet enim. Fusce est. Vivamus a tellus.

Pellentesgue habitant morbi tristigue senectus et
netus et malesuada fames ac turpis egestas. Proin pharetra nonummy pede. Mauris et orci. Aenean nec

\(ﬁ technology

lorem.

J a n e S m ith ’ P M P Key Person nel In porttitor. Donec laoreet nonummy augue. Suspendisse dui purus, scelerisque at, vulputate vitae,

pretium mattis, nunc. Mauris eget neque at sem venenatis eleifend. Ut nonummy. Fusce aliguet pede
non pede. Nunc viverra imperdiet enim. Fusce est.Vivamus a tellus. Pellentesque habitant morbi

P rOJ e Ct M a n a g e r tristigue senectus et netus et malesuada fames ac turpis egestas. Proin pharetra nonummy pede. Mauris

et orgi. Aenean nec lorem.

John Green — Technical Manager

o Cu rre nt Prog ra m M a nage r Lorem ipsum dolor sit amet, consectetuer ic;g':,?,'fle\ljla,s,ler Key Personnel
adipiscing elit. Maecenas porttitor congue massa. - o
H Fusce posuere, magna sed pulvinar ultricies, purus » Current Technical Manager
L 10+ years Of CUStomer progra m experlence lectus malesuada libero, sit amet commodo magna * 15+ years of customer program experience

£ros quis urna. & 10+ yearsin T

H ® 5+ years in testing
L OVer 16 vears In IT Suspendisse dapibus lorem pellentesque magna.

Integer nulla. Donec blandit feugiat ligula. Donec @ntoso
hendrerit, felis et imperdiet evismed, purus ipsum
pretium metus, in lacinia nulla nisl eget sapien. Donec ut est in lectus consequat consequat. Etiam eget

' dui. Aliguam erat volutpat. Sed at lorem in nunc porta tristique.
K t e C h n 0 | 0 g y Proin nec augue. Quisgue aliguam tempor magna. Pellentesque habitant morbi tristique senectus et
» PR o netus et malesuada fames ac turpis egestas. Nunc ac magna. Maecenas odio dolor, vulputate vel, auctor
Const [ ~ ac, accumsan id, felis. Pellentesque cursus sagittis felis. Pellentesque porttitor, velit lacinia egestas

auctor, diam eros tempus arcu, nec vulputate augue magna vel risus. Cras non magna vel ante adipiscing
rhoncus.

Donec hendrerit, felis et imperdiet evismod, purus ipsum pretium metus, in lacinia nulla nisl eget
sapien.Donec ut est in lectus conseguat consequat. Etiam eget dui. Aliguam erat volutpat. Sed at lorem
in nunc porta tristigue. Proin nec augue.Quisque aliguam tempor magna. Pellentesque habitant morbi
tristique senectus et netus et malesuada fames ac turpis egestas. Nunc ac magna. Maecenas odio dolor,
vulputate vel, auctor ac, accumsan id, felis. Pellentesque cursus sagittis felis.
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YEARS OF EXPERIENCE

— #with current
company

— #overall

WORK HISTORY

— Company, Role,
mm/yyyy-mm/yyyy
Company, Role,
mmyfyyyy-mm/yyyy
Company, Role,
mmy/yyyy-mm/yyyy
Company, Role,
mmyyyyy-mm/yyyy

RFP REQUIREMENT 1

— Qualification

— Proof

RFP REQUIREMENT 2

- Qualification

— Proof

RFP REQUIREMENT 3

— Qualification

— Proof

EDUCATION

— Degree, Field of Study,
College/University,
YYYY

— Degree, Field of Study,
College/University,
YYYY

CERTIFICATIONS

— PMP, etc.

Jordan Mitchell — Proposed Project Role

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Maecenas
porttitor congue massa. Fusce posuere, magna sed pulvinar ultricies, purus
lectus malesuada libero, sit amet commodo magna eros quis urna. Nunc
viverra imperdiet enim. Fusce est. Vivamus a tellus.

RELEVANT EXPERIENCE

20XX — Present
Title | Company Name| Location

* Donec laoreet nonummy augue. Suspendisse dui purus, scelerisque
at, vulputate vitae, pretium mattis, nunc

*  Mauris eget neque at sem venenatis eleifend. Ut nonummy. Larem
ipsum dolor sit amet, consectetuer adipiscing elit

s Maecenas porttitor congue massa. Fusce posuere, magna sed
pulvinar ultricies, purus lectus malesuada libero, sit amet
commodo magna eros guis urna. Nunc viverra imperdiet enim.
Fusce est.

20XX - 20XX
Title | Company Name| Location

s Vivamus a tellus. Pellentesgue habitant morbi tristique senectus et
netus et malesuada fames ac turpis egestas.

s Proin pharetra nonummy pede. Mauris et erci. Aenean nec lorem.
In porttitor. Donec laoreet nonummy augue. Suspendisse dui
purus, scelerisque at, vulputate vitae, pretium mattis, nunc. Mauris
eget neque at sem venenatis eleifend.

* Ut nonummy. Fusce aliquet pede non pede. Nunc viverra imperdiet
enim. Fusce est Vivamus a tellus. Pellentesque habitant morbi
tristique senectus et netus et malesuada fames ac turpis egestas
Proin pharetra nonummy pede. Mauris et orci. Aenean nec lorem

20XX — 20XX
Title | Company Name| Location

+ Donec laoreet nonummy augue. Suspendisse dui purus, scelerisque
at, vulputate vitae, pretium mattis, nunc.

*  Mauris eget neque at sem venenatis eleifend. Ut nonummy. Lorem
ipsum dolor sit amet, consectetuer adipiscing elit.

* Maecenas porttitor congue massa. Fusce posuere, magna sed
pulvinar ultricies, purus lectus malesuada libero, sit amet
commode magna eros guis urna. Nunc viverra imperdiet enim.
Fusce est.

(© tectnotogy
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Jordan Mitchell

Proposed Project Role

Relevant Experience

Resume highlights or statement why
this candidate (experience, skills,
number of years, and project-specific

information].

Work History

Company Name
Title, mm//yyyy-mm/yyyy

Donec lacreet nonummy augue. Suspendisse dui purus,
scelerisque at, vulputate vitae, pretium mattis, nunc. Mauris
eget neque at sem venenatis eleifend. Ut nonummy. Lorem
ipsum dolor sit amet, cansectetuer adipiscing elit. Mascenas
porttitor congue massa. Fusce posuere, magna sed pulvinar
ultricies, purus lectus malesuada libera, sit amet commodo
magna eros quis urna, Nunc viverra imperdiet enim. Fusce est.

Company Mame
Title, mm/yyyy-mm/yyyy

Vivamus a tellus. Pellentesque habitant morbi tristique senectus
et netus et malesuada fames ac turpis egestas.

Proin pharetra nonummy pede, Mauris et orci, Aenean nec
lorem. In porttitor. Donec lacrest nonummy augue.
Suspendisse dui purus, scelerisque at, vulputate vitae, pretium
mattis, nunc. Mauris eget neque at sem venenatis eleifend.

Company Name
Title, mm/fyyyy-mm/yyyy

Denec lacreet nonummy augue, Suspendisse dui purus,
scelerisque at, vulputate vitae, pretium mattis, nunc. Mauris
eget neque at sem venenatis eleifend. Ut nonummy. Lorem
ipsum dolor sit amet, cansectetuer adipiscing elit.

Maecenas porttiter congue massa. Fusce posuere, magna sed
pulvinar ultricies, purus lectus malesuada libero, sit amet
commodo magna eros quis urna, Nunc viverra imperdiet enim,
Fusce est,

‘Company, Role/Title, mm/yyyy-
mm/yyyy

Company, Role, dates

Company, Role/Title, mm/yyyy-
mmfyyyy

Education

Degree, Field of Study,
College/University, YYYY

Degree, Field of Study,
College/University, YYYY

Certifications

PMP
Other
Etc.
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TECHNOLOGY CONSULTING

Company Overview. Donec lacreet nonummy augue. Suspendisse dui
purus, scelerisque at, vulputate vitas, pretium mattis, nunc. Mauris eget
negque at sem venenatis eleifend. Ut nonummy. Lorem ipsum dolor sit
amet, consectetuer adipiscing elit. Mascenas porttitor congue massa.

Fusce posuere, magna sed pulvinar ultricies, purus lectus malesuada libero,

sit amet commodo magna eros quis urna. Nunc viverra imperdiet enim.
Fusce est. Vivamus a tellus. Pellentesque habitant morbi tristique senectus
et netus et malesuada fames ac turpis egestas. Proin pharetra nonummy
pede. Mauris et orci. Aenean nec lorem. In porttitor. Donec laoreet
nonummy augue. Suspendisse dui purus, scelerisgue at, vulputate vitae,
pretium mattis, nunc. Mauris eget neque at sem venenatis eleifend. Ut
nonummy. Fusce aliguet pede non pede. Nunc viverra imperdiet enim.
Fusce est.Vivamus a tellus. Pellentesque habitant morbi tristique senectus
et netus et malesuada fames ac turpis egestas. Proin pharetra nonummy
pede. Mauris et orci. Aenean nec lorem.

Compliance: Teaming

\(A technology

$1.9 billion

in assets

10,000+

locations

15,750

staff

Proin nec augue.

Quisque aliquam tempor
magna.

Role. Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Maecenas porttitor congue massa. Fusce
posuere, magna sed pulvinar ultricies, purus lectus malesuada libero, sit amet commodo magna eros

quis urna.

Why Technology Consulting. Suspendisse dapibus lorem pellentesgue magna. Integer nulla. Donec
blandit feugiat ligula. Donec hendrerit, felis et imperdiet evismed, purus ipsum pretium metus, in lacinia
nulla nisl eget sapien. Donec ut est in lectus consequat consequat. Etiam eget dui. Aliguam erat

volutpat. Sed at lorem in nunc porta tristigue.

* Proin nec augue. Quisgue aliquam tempor magna. Pellentesque habitant morbi tristigue sensctus et
netus et malesuada fames ac turpis egestas. Nunc ac magna. Maecenas odio dolor, vulputate vel,
auctor ac, accumsan id, felis. Pellentesque cursus sagittis felis. Pellentesque porttitor, velit lacinia

egestas auctor, diam eros tempus arcu, nec vulputate augue magna vel risus. Cras non magna vel

ante adipiscing rhoncus.

the power of firstimpressions

rview. Donec laoreet nonummy augue. Suspendisse dui

que at, vulputate vitae, pretium mattis, nunc. Mauris eget
venenatis eleifend. Ut nonummy. Lorem ipsum dolor sit
etuer adipiscing elit. Maecenas porttitor congue massa.

. magna sed pulvinar ultricies, purus lectus malesuada libero,
iodo magna eros guis wurna. Nunc viverra imperdiet enim.

years implementing
imus a tellus. Pellentesque habitant morbi tristique senectus product BCE

700+

locations

lesuada fames ac turpis egestas. Proin pharetra nonummy
=t orci. Aenean nec lorem. In porttitor. Donec laoreet

ue. Suspendisse dui purus, scelerisgue at, vulputate vitae,
3, nunc. Mauris eget neque at sem venenatis eleifend. Ut

. ) . ] ) Proin nec augue.
ice aliguet pede non pede. Nunc viverra imperdiet enim. Quisque aliquam tempor

mus 3 tellus. Pellentesque habitant morbi tristique senectus magna.
lesuada fames ac turpis egestas. Proin pharetra nonummy

2t crci. Aenean nec lorem.

isum dolor sit amet, consectetuer adipizcing elit. Maecenas porttitor congue massa. Fusce
1a sed pulvinar ultricies, purus lectus malesuada libero, sit amet commodo magna eros

o Technology Consulting. Fusce aliquet pede non pede. Suspendisse dapibus lorem
nagna. Integer nulla. Donec blandit feugiat ligula.

Suspendisse dapibus lorem pellentesque magna. Integer nulla. Donec blandit feugiat
\endrerit, felis et imperdiet euismod, purus ipsum pretium metus, in lacinia nulla nisl eget
ut est in lectus consequat consequat. Etiam eget dui. Aliguam erat volutpat. Sed at lorem
(ristique.

r
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Final Advice

* Think as an evaluator
* Ensure consistency

 Don’t overdo it
(visual overload)

\(.A technology

Pellentesque libero lectus, tristique ac, consectetuer sit amet,
imperdiet ut, justo. Sed aliquam odio vitae tortor. Proin

hendrerit tempus arcu. In hac habitasse platea dictumst. Donec ut est in lectus consequat

5 di otenti Vi it di 1 lacini consequat. Etiam eget dui. Aliquam
uspendisse potentl. Vivamus vitae massa adipiscing est lacinia S e e

sodales. Donec metus massa, mollis vel, tempus placerat, porta tristique. Proin nec augue.

vestibulum condimentum, ligula. Nunc lacus metus, posuere
eget, lacinia eu, varius quis, libero. Aliqguam nenummy adipiscing augue. Larem ipsum dolor sit amet,
consectetuer adipiscing elit. Maecenas porttitor congue massa. Fusce posuere, magna sed pulvinar
ultricies, purus lectus malesuada libero, sit amet commodo magna eros quis uma.

Lorem ipsum dalor sit amet, consectetuer adipiscing lit. Maecenas porttitor congue massa. Nunc
viverra imperdiet enim. Fusce est. Vivamus 2 tellus.

Suspendisse dui purus, scelerisgue at, vulputate vitae, pretium mattis, nunc. Mauris eget neque at sem
venenatis eleifend. Ut nonummy. Fusce aliquet pede non pede. Suspendisse dapibus lorem pellentesque
magna. Integer nulla. Donec blandit feugiat ligula. Donec hendrerit, felis et imperdiet euismod, purus
ipsum pretium metus, in 1acinia nullz nisl eget sapien. Donec ut est in lectus consequat conseguat. Etiam
eget dui. Aliquam erat volutpat. Sed at lorem in nunc porta tristique. Proin nec augue. Quisque aliquam
tempor magna. Pellentesgue habitant morbi tristigue senectus et netus et malesuada fames ac turpis
egestas. Nunc ac magna.

COMPONENT 1

Maecenas portttor congue massa. Fusce posusre, magna sed p

Mauris eget
non peds. Sus, se
blanait feugiat liguls. Donec
pretium metus, in lacinia n

0K J
s of 9
interaity fiver ? 9‘
] L
L] v

Figure A-1. Component 1 Details

\(ﬁ technology

Inin nune. Class aptent taciti sociosqu ad litora torquent per conubia nostra, per inceptos hymenagos.
Denec ullamcorper fringilla eros. Fusce in sapien eu purus dapibus commodo. Cum sociis natoque
penatibus et magnis dis parturient montes, nascetur ridiculus mus. Cras faucibus condimentum odie.
Sed ac ligula. Aliquam at eros. Etiam at ligula et tellus ullamcorper ultrices. In fermentum, lorem non
cursus porttitor, diam urna accumsan lacus, sed interdum wisi nibh nec nisl

90% 8 Million

FORTUNE U.S. Government users in

of Fortune 500

son J) e i 5,500 .

ABC .
state, and local agencies

70K 20K

miles of

ea fiber

58

data centers

7 Billion

authentications daly

Figure 1. Mauris eget neque at sem venenatis eleife

Ut tincidunt volutpat urna. Mauris eleifend nulla eget mauris. Sed cursus quam id felis. Curabitur
posuere guam vel nibh. Cras dapibus dapibus nisl. Vestibulum quis dolor a felis congue vehicula.
Maecenas pede purus, tristique ac, tempus eget, egestas quis, mauris. Curabitur non eros. Nullam
hendrerit bibendum justo. Fusce iaculis, est quis lacinia pretium, pede metus molestie lacus, at gravida
wisi ante at libero.

Quisque ornare placerat risus. Ut molestie magna at mi. Integer

aliquet mauris et nibh. Ut mattis ligula posuere velit. Nunc In portitor. Donec laorsst nonummy
et maurs et el e augue. Suspendisse dui purus,

sagittis. Curabitur varius fringilla nisl. Duis pretium mi evismo scekerisque ot vulputate vitge,

erat. Maecenas id augue. Nam vulputate. Duis a quam non pretium mattis, nunc. Mauris eget

neque lobortis malesuada. neque at sem venenatis

Mauris et orci. Aenean nec lorem. In porttitor. Donec laoreet nonummy augue.
Suspendisse dui purus, scelerisque at, vulputate vitae, pretium mattis, nunc. Mauris

eget neque at sem venenatis eleifend. Ut nenummy. Fusce zliquet pede non pede.

dapibus lorem magna. Integer nulls. Donec blandit feugiat

INNOVATION | ligula. Donec hendrerit, felis et imperdiet euismod, purus ipsum pretium metus, in
lacinia nulla nisl eget sapien. Donec ut est in lectus consequat consequat. Etiam eget dui. Aliquam erat
volutpat. Sed at lorem in nunc porta tristique. Proin nec augue. Quisque aliquam tempor magna.
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